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Association Members to leverage their knowledge, foster their contacts worldwide and enhance their 

professional performance to better succeed. 

BCI® vision is to be the leader institute worldwide for business case practices.  

BCI® mission is creating value through scientific management. 

BCI® seeks to develop and disseminate effective business case practices throughout organisations based 

on scientific management in order to create continuous value to stakeholders. 
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techniques which, when appropriately applied at any given time, enhances the chances of a successful 

management decision towards a project investment.  
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